Career Center
Marketing:
Increase Reach
While Cutting Costs
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Learning Outcomes

e Learn to research, implement, and analyze paid
Facebook and Instagram advertising

 Understand how social media complements
traditional outreach

* View perspectives from both marketing and
administration

e Gain insight into potential challenges associated
with ever-changing media landscape




Marketing History

 Goals & objectives
* Print publication outreach and cost
e Organic social media outreach

* Facebook’s new algorithm changed the game

Event Printing Comparison

2014-2015
2015-2016
2016-2017

2017-2018

$0.00 $4,000.00 $8,000.00 $12,000.00 $16,000.00 $20,000.00
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Implementation

* |dentify business goal

e Choose ad goal

e Select target audience

e Set timeframe and budget

* Pick creative (photo, video,
slideshow)

* Measure and manage ad

 Make changes if needed
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How would you like to grow your business?
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Seminole Suit-Up

View Results

No ‘ | Yes ‘ DESKTOP NEWS FEED MOBILE NEWS FEED

Your spend limit is lower than your budget for this
promotion. Increase your limit by $0.00. @ FSU Career Center shared an event.

:Jl.. Sponsored - @
You targeted men and women, ages 17 - 28 who

T ) This Sunday, JCPenney is opening just for FSU students who will receive
live in 1 location.

40% off all career wear, on tap of any already established sales. In addition,

Show full summary JCPenney will have refreshments and raffles throughout the evening.

This promotion ran for 5 days. JCPEﬂney

\ufosL;mtal budget for this promotion was $25.00 s E M I N o L E
034 169 s2500f  SUIT-UP
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Actions reop B t- £ Career C-Bnter
[
Event Responses |+ BUNDAY. FERIS | S0P~ S50 v
uink ciicks [N - FEE  Seminole Suit-Up
25 Sun 6:30 PM - JCPenney (Tallahassee, FL) - Tallah. .. + Going +
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467 people interested - 447 people going
Comment I L
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£ | By clicking Add Budget, you agree o Facebook's Terms & Conditions | Help Center Close




Health Professions Career Fair

View Results

DESKTOP NEWS FEED MOBILE NEWS FEED

it is lower than your budget for this

Your spend limit is lower than y
promotion. Increase your limit by $0.00.
r Center shared an even
. You targeted men and women, ages 17 - 27 who Notst PROBRATS
° live in 1 location, and have 4 interests. Meet repi s from hospitals, social service agencies, and other
iza

fo hire students in health-related professions for full-
Show full summary

g
time or internship opportunities

This promotion ran for 4 days.

cards, posters, sl |
diagrams

1,068 42 $20.00 PROFESSIONS
e Total Spend CAREER FAIR

Actions

Thursday, February 22
Oglesy Union Balireoms

12:30- 300 pm
. Event Respanses
. L] vinkcicks [ NN
FEE  Health Professions Career Fair
o CAINILl pugelike 1 29 Thu 1230 PM- Oglesby Union - Tallahassee W Going v
Comment s e e
f I I V s o Like () Comment
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© By dicking Add Budget, you agree to Facebook's Terms & Conditions | Help Center Close

Fa ce bOO k Health Professions Career Fair Marketing Costs
$160

e 2017 attendance: 77 ...
students 0

$100
$80

e 2018 attendance: -
147 students -

$20
S0

2015 2016 2017 2018



Challenges

* Facebook’s constantly changing policies

e Ex: discriminatory employment posts; must
certify compliance

It lopks f#n your ad may ba for housing, amploymant or credit oppodundies. [T your ad is [or a housing, smployment or cradit opportunity, click the bution balow 1o
carlify thal you will comply with our policy prohibiling discrimination and with apglicable ani-giscrimination laws
It you believe your ad isn't refated 10 a housing, employrment or cradil opporiunity, you can requsst a manual reviaw

Certily Compliance Request Manual Raview

The targeting you chose may not be available for your ad
1 looks like your ad may Be 1or housing, employrment or credil opportunilies. These lypes ol ads can'l be run using mulliculbural allinily largeting.
How to fix: Remove multicultural affinity 1argeting from your ad. If you believe your ad snt for a housang, employmant or credi opporunily, you can request &

manus reviey

Requesi Manual Review




Potential Solutions

* One time agreement saying you won'’t
discriminate based on race, gender, or age

* Ads automatically approved each time after

Your Certification

Your Certification

It is a violation of Facebook's Advertising Policies to discriminate based on personal characteristics such as race,
ethnicity, color, national arigin, religion, age, sex, sexual orientation, gender identity, family status, disability, medical
or genatic condition. It may also violate federal, state, provincial, local or other applicable laws in your area or the area
in which the ads will be shown.

Such laws may prohibit discrimination when running ads related to categories such as housing, employment or credit
opportunities. For example, when running an ad for an apartment for rent, it may be illegal to exclude people who
have children from that opportunity.

You agree that you have reviewed Facebook's policy prohibiting discrimination and will abide by those policies. You
certify that you will not use Facebook advertising to improperly discriminate, and will comply with all applicable laws.

| acknowledge that |'ve read Facebook's policies and will comply with Facebook's policies and

applicable laws. Cancel




Integrated Marketing Approach

e Strengths and weaknesses for both print and
social media

e Complement each other

e Reach students from multiple angles




Q&A

Contact Info:
Imille@fsu.edu
kgemmer@fsu.edu
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