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Students Win Contest, Praise from Employers

Last Fall, The Career Center hosted its first Career Portfolio Contest. Eight judges,
seven employers and one Florida State University representative, worked together to
identify the top submissions.

Students included everything from audio clips to design sketches to their own websites
in hopes of impressing the judges. Employers judging the contest said they were im-
pressed and pleased with the portfolios but ultimately, only three could win the prizes.
Each winner received a scholarship thanks, in
part, to a donation from GEICO.

Kristina Goodwin, a Ph.D. student in Edu-
cational Policy, Planning and Analysis, re-
ceived a $100 scholarship for claiming third-
place. Paula Igou, a graduate student working
on her MBA, received a $300 scholarship for
securing second place. Sara Boyd, a junior
majoring in Electrical Engineering and Ca-
reer Portfolio Contest winner, received a
$500 scholarship.

“The FSU Career Portfolio prepares stu-
dents for the world of work
through planning, reflection, skill development, and portfolio documenta-
tion.” For more information visit the Career Center website at www.
career.fsu.edu.

Portfolio Contest Winners Kristina Goodwin (3rd
place), Paula Igou (2nd place), and Sara Boyd (1st
place) pictured with Dr. Jeff Garis and Jill Lumsden

Co-op/Intern Week — Beginner’s Luck

The programs success was due in large
part to the panelists that participated.
Panelists included Olivia Khaleel, Public
Relations; Robert Lumsden, Information
Studies; Tasheia Pelham, Public
Relations; James
Ullrich, Accounting;
and Cedric White,
Engineering.

Look for our
second intern/co-op
forums in the Fall,
after Seminole
Futures, during Intern/
Co-op Week.

The first Co-op/Intern Week was held the
week of January 12th and was a great suc-
cess. The co-op/intern forums provided
students the opportunity to learn what it’s
like to intern/co-op in a particular field.

Student panelists spoke
about their experience and
answered questions from stu-
dents just beginning their in-
tern/co-op search. The four
forums offered were as fol-
lows:

= Accounting and Finance

= Engineering, Computer and
Information Science, and
Management Information
Systems

= Business, Management and Marketing

= Communications, Advertising and Public
Relations.

“I tell you and you
forget. I show you
and you remember. |
involve you and you

understand.”

Eric Butterworth




Looking Ahead

Fall 2004
Mock Interview
Dates To
Remember

Open Sign Up.........
Sept. 6th

Interviews Begin......
Sept. 20th and
end Nov. 19th

Special Week

of Interviews

conducted by Profes-

sional Recruiters........
Oct. 11th—15th
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Mock Interview Program Ends a Successful Spring

Semester and Gears Up for Change

With the onset of the recruiting season, many students turned their interest
toward the often long and tedious chore of looking for a job, internship, or
graduate school opportunity. To as-
sist
our students in this process, the
FSU Career Center’s mock interview
program was offered February 2"
through April 9™

By participating in a videotaped
mock interview, students receive
constructive feedback from a trained
mock interview mentor on all as-
pects of the interview process. Now
in its 3" year, the mock interview
program has assisted over 300 stu-
dents with their interviewing skills and continues to implement change to
enhance the programs quality.

This semester the Mock Interview Program was fortunate to have 11 out-
standing mentors that were responsible for continuing the programs success:
Angelica Alvarez, Mass Media Studies; Brynn Chamberlain, Public Relations;
Jessica Fernandez, Communication Studies; Olivia Khaleel, Public Relations;
Sophie Louima, Psychology; Corinne Mauro, Human Resource Management;
Michelle Munn, Multinational Business Operations and Economics; Tasheia
Pelham, Public Relations; Monique Pellerin, English Literature; Martina Perry,
Communication Studies; and Kimberly Ramdawar, International Affairs. Mock
Interviews for the Fall 2004 will begin September 20" and end November 19"

The newest addition to the program is the implementation of a special week
devoted to mock interviews being conducted by professional recruiters. Over
the past few years, several recruiters have expressed an interest in assisting
with the program. So what better way to get them involved than by having
them perform actual interviews?

During the week of October 11"-15", 2004, mock interview mentors will
take a break from their normal duties and give professional recruiters the
opportunity to conduct videotaped mock interviews and provide constructive
feedback to participants.

Participating organizations include Pricewaterhouse Coopers, Convergys,
Office Depot, E & J Gallo Winery, Deloitte and Touche, Progressive, and
Wachovia. As the date draws near, more information will be posted on the
Career Center’s web site. Open sign up for Fall 2004 Mock Interviews will
begin September 6". Students are encouraged to sign up early to secure an
interview slot.

For more program information please visit http://www.career.fsu.edu/
mock_interview or contact Kawana Williams, Mock Interview Program
Coordinator, via phone at 644-9776 or kawilliams@admin.fsu.edu.
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Internship

I Getting What's Due:

Recognition for Internships/Co-ops

For some students finding an internship is a requirement for graduation.
The experience provides an opportunity to apply their classroom les-
sons to meaningful professional experience, which can lead to a job offer
from the employer. It also provides students the opportunity to learn
about different types of jobs and gain exposure to different occupations they

“Paid or not, an .
might not have known about.

internship gives a Some students have the opportunity to receive academic credit for an optional
student a competitive internship. For many more, internships are required as a part of their academic
edge over program. While some internships are unpaid, many internships do offer some sort
~ of compensation. Paid or not, an internship gives a student a competitive edge
i\ i other over other applicants, even those with higher GPA’s.
applicants, Regardless of whether the student’s major allows them to receive credit or not,

even those with higher | they should consider an internship. In fact, many students choose to do so be-
cause of the advantages it gives them in the job market as well as the opportunity
to see if a particular career is right for them. This is useful for ensuring that the
internship amounts to more than filing and answering phones and provides real
learning and experiential opportunities.

The Career Experiences Opportunities (CEO) office can help students receive
recognition for their internship/co-op on their transcript. This adds credibility be-
cause it allows employers to see that the internship was relevant to your career
plans. While it is best for a student to document this experience before or during
drop/add, it may be completed up until the 7th week of classes. Of course, if the
student is receiving credit for the internship, this is done automatically.

GPA’s.”

Steps to receive internship recognition on your transcript (non-credit):
1 Bring an official letter from your employer outlining your duties and respon-
he Summer dead- sibilities. The letter must be signed and on official company letterhead. Duties
line to register for must be major or career related.
internship/co-op rec- Bring an unofficial transcript from the Registrar’s office.
ognition is June 7th. 3 Complete a Student Agreement Form. This form basically asks for general
ummer evaluations academic information and release records to the CEO office.

N

for completed in- 4 Sign a Waver of Liability.

ternships/co-ops 5 Complete a Personal Information Form, which is similar to many job applica-
must be submitted by tions, but also asks for relevant course information.
July 23rd. 6 Once you begin the internship, you will also complete a student assignment
F : . packet. This packet provides for learning objectives, follow-up reports, in-

or more information, . . , .
visit www.career fsu. cluding midterm and final reports, as well as an employer evaluation. These
edu/ceo/sap/index. must be completed by specific deadlines as they are the basis of your S/U
html grade (Satisfactory/Unsatisfactory).

Generally, these services are free with the following exceptions
1 If students wish to participate in on-campus interviewing, there is a one-time
$20 fee to officially register with the Career Center. Each semester well-
known industry leaders from all over the country visit FSU to recruit interns.
2 If students are not registered for at least one credit hour there will be a charge
by the Registrar’s office. All students, however, would pay the in-state tuition
. rate for the one credit hour. .




New News

Get paid more

just for having

co-op,

internship or summer

work experience!

Page 5

Expos Merge

Beginning next Fall, Seminole Futures and the Co-op/Internship Expo will no
longer be held separately. Reviewing the evaluations from this semester’s
expos, the Career Center learned employers and students responded favorably
when asked about the possibility of merging the two. With the advisory coun-
cil’s blessing, the decision was made final.

In the past, the Co-op/Internship Expo has served to connect students looking
for experience with employers looking to hire short-term employees. Seminole
Futures connects soon-to-be college graduates looking for full-time work with
employers looking for fresh talent. Joining the two will make Seminole Futures
a bigger and better exposition for everyone involved.

Do not miss this new and exciting change! Remember, Fall’s Seminole
Futures will be held September 17th.

Top Ten Reasons to Intern

The best way to open the door to a career is through participation in ex-
periential education opportunities. According to a survey by the National
Association of Colleges & Employers, 64.2 % of employers paid new
permanent, full-time hires with co-op, internship or summer hire experi-
ence an average of 8.9% more than they would have a graduate without
experience.

Career-related experience can also help students:

1. Apply classroom knowledge to the workplace.

Gain academic credit or transcript recognition while trying out a career

for a semester.

Make their resume more competitive.

Network with key contacts.

Avoid job transitioning.

Determine whether or not a particular career

path appeals to them.

7. Learn what it means to be a professional in a
specific discipline.

8. Sharpen current abilities and obtain skills that
cannot be learned in the classroom.

9. Get their foot in the door of a company that
may attempt to hire them permanently.

10. Become more marketable and increase
chances of finding permanent employment immediately after gradua-
tion.

N

o s

Experience counts! So take advantage of the opportunities and get the experi-
ence you need to have an edge over the competition.




“OPENING DOORS TO
CAREERS”

Appendix

Visit our web site:

CAREER EXPERIENCE www.career.fsu.eau

OPPORTUNITIES (CEO)

Take Note— Dates
that will bring you

harmony

#Education Career

Expo:
April 27th

£Engineering Expo:

September 16th

#Seminole Futures:
September 17th

The Career Center mission is to provide comprehensive career services, to
train career service practitioners, to conduct life and career development re-
search and disseminate information about life and career services and issues to
the university community, the nation and the world. The Career Center has
creatively developed an effective, collaborative interdepartmental array of ca-
reer services for students and other university constituents. It is directly in-
volved in instruction and research to support this mission. The Career Center
impacts virtually every aspect of university life, including new student recruit-
ment, employer and community relations, research and alumni affairs.

The Career Center
Division of Student affairs
A4100 University Center A

Tallahassee, FL 32306-2490

Phone: (850) 644-9775

The CEO report is published each Fall and Spring semester by the CEO office
to inform co-op and internship students, faculty and employers about experien-
tial education at Florida State University. CEO welcomes any comments about
and/or suggestions for articles in the newsletter.

. Helpful Websites and Phone Numbers
Career Center Director
The Career Center

Dr. Jeff Garis 644-6431
CEO Associate Director www.career.fsu.edu
Juliette McDonald

CEO Assistant Director FSU Career Portfolio— 644-6431

Kawana Williams www.portfolio.fsu.edu
CEO Program Assistant International Programs— 644-3272
Donna Ruscito www.international.fsu.edu
CEO Intern FSU Human Resources— 644-6034

Monique Pellerin www.hr.fsu.edu




