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Introduction 

 Initially ICT is used to automate existing functions (such 

as assessments) and in supporting existing services 

(such as using the telephone to deliver one-on-one 

career counseling).  

 ICT was used to improve what was already being done 

 Recent advances in the Web have changed the ways in 

which information is created and disseminated. 

 The Web has evolved from a resource to facilitate 

communication and disseminate information (Glavin & 

Savickas, 2010) to the collaborative construction of 

knowledge using social media (Hooley, 2012).  

 The locus of control in the Web is shifting from experts 

to a blend of expert and socially-constructed knowledge. 

Introduction 



      UNIVERSITY OF 

JYVÄ SKYLÄ  

Introduction 

 A growing number of career practitioners and career 

centers and integrating various social media tools into 

their professional practice (e.g. Dyson, 2012; Osborn & 

LoFrisco, 2012) 

 Social media is fast becoming as much a necessity as an 

opportunity and competency to work in this new mode is 

an area of increasing importance. 

 In order to consider the usefulness and potential of 

existing and emerging technologies, it is essential that 

career practitioners be appropriately trained in this area 

(e.g. Bimrose, Hughes, & Barnes, 2011; Osborn, Dikel, & 

Sampson, 2011; Niles & Harris-Bowlsbey 2013) 
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Previous Research/ literature  

 Researchers (e.g. Dyson, 2012; Osborn, 2012;  

 Osborn & Lofrisco, 2012; Sampson et al., in press) 

have acknowledged the possible use of various 

technologies in the delivery of career services via 

social media, including, but not limited to: 

 Blogs/Discussion forums 

 Chatting using VOIP 

 Facebook, Linked In, Twitter 

 Apps, Games (e.g., SIMS3: Ambitions) 
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Current state 

What is your overall impression of 

social media, its character and purpose 

in career services? 

 

 Select and mark the option that best 

describe your current impression 
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A pair/group 

conversation 

 Share and reflect 

your impressions 

How are the 

impressions alike 

of different? 
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Four distinct categories of description reflecting the career 

practitioners’ ways of experiencing social media in career services  

Kettunen, J., Vuorinen, R., Sampson, J. P., Jr. (2013). 
Practitioners experiences of social media in career services 

Practitioners’ experiences 
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Practical examples - skills 
and competencies  
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Develop Necessary Social Media 

Skills and Competencies? 

1. Adrien, a career practitioner, heard that social media 
sites such as Instagram and P*interest could be used to 
help individuals in their job search.  

 

2. A client is interested in learning firsthand accounts of 
people in a specific career field (e.g., journaling). 

 

3. A career onestop center is hoping to extend services by 
offering interactive services online. 

 

4. The director of a career center has tasked a sub-
committee of career advisors to enhance the center’s 
social media presence. 
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social media in your setting. 

 
1. Adrien, a career practitioner, heard that social media 

sites such as Instagram and P*interest could be used to 
help individuals in their job search.  

 

2. A client is interested in learning firsthand accounts of 
people in a specific career field (e.g., journaling). 

 

 

3. A career onestop center is hoping to extend services by 
offering interactive services online. 

 

4. The director of a career center has tasked a sub-
committee of career advisors to enhance its social 
media presence. 

But beyond this… 
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To this.... 

1.Where are you/your setting?  

2.Where do you want to be? 

3.How can social media help? 
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What’s the goal?  

Deliver 

info 

Deliver 

career 

services 

Collaborative 

career 

exploration 

Co-

careering 

Use SM to help in 

job search 

For 1sthand 

accounts of 

career info 

Extend services 

by offering 

expanded online 

services 

 

 

Enhance social 

media presence 

of career center 
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Obtain necessary training 

 Webinars  - NCDA and Beyond – If you don’t see what you want, ask! 

Presentations 
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doing it. 
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 How is it going? (time, $, resources, impact?) 

 SWOT analysis 

 Remember the Gambler…. 
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Reflections 

1. What new insights has this session 
sparked for you? 

2. What questions are you left 
pondering? 
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 Competency for social media in career services 

is not only about a particular set of new skills. 

 

 Success in developing competency for social 

media in career services is a dynamic 

combination of cognitive, social, emotional and 

ethical factors that are interwoven.  

Reflections 
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